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AD SPEND CHANGE BY ADVERTISER CATEGORY

Q1 2021, YOY

With the exception of Law, Government & Politics and Travel, all industry verticals have surpassed last year's
ad spending. Some industries that were significantly impacted early in the pandemic have already started
to accelerate its ad spending; in the first quarter, we saw significant increases in spend in the Style &
Fashion, Real Estate, Food & Drink, Shopping, and Automotive verticals. Travel, while is down over last year,
saw significant growth within the quarter.
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LARGEST ADVERTISER AD SPEND INCREASES IN Q1, BY CATEGORY

Style & Fashion, Real Estate, Food & Drink saw the largest increases from January to March in 2021.
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LARGEST ADVERTISER AD SPEND DECLINES IN Q1, BY CATEGORY

As the pandemic continued to persist, Sports, Home & Garden, and Law, Government & Politics ad spending
saw the largest declines during the quarter.
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PubMatic’s data analytics team analyzes approximately 1 trillion global Research Contact: Press Contact:
ad.vertlser bIdS. daily, utilizing the (.:ompany s best—ln.-class analytics CE.lpablhtleS. SUSAN WU BROADSHEET COMMUNICATIONS
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