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LAW, GOVERNMENT & POLITICS [ 1619%

COMMUNITY WORK
NEWS
STYLE & FASHION
FOOD & DRINK
HOME & GARDEN
SHOPPING
BUSINESS
HEALTH & FITNESS
PERSONAL FINANCE
AUTOMOTIVE
CAREERS
TECHNOLOGY & COMPUTING
HOBBIES & INTERESTS
PETS
ARTS & ENTERTAINMENT
TRAVEL
REAL ESTATE
EDUCATION
SPORTS -11%

LARGEST ADVERTISER AD SPEND INCBEASEIEQORY

Law, Government & Politics advertising saw the largest increase over last quarter but also saw a precipitous
drop after the US November presidential election. Society and News advertiser categories rounded out the
top 3 largest increases quarter-over-quarter.
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SMALLEST ADVERTISER AD SPEND INCBEFASEEQORY

Real Estate and Education saw the smallest increases while Sports advertiser spending declined over last
quarter.
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