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A MESSAGE FROM OUR CEO 
Achieving a workforce that is as diverse as the client populations we serve is 

the goal of our various Diversity and Inclusion programs. To truly be successful 

as a global organization, our investment in attracting and retaining top talent 

needs equal billing and resources. 

As we work hard to build an employee value proposition founded in inclusion 

and capable of attracting new and diverse talent to PubMatic, we need to 

ensure that we are putting just as much effort into developing the incredible 

talent we already have. Our core cultural principals of empowerment, 

transparency, teamwork, innovation and fun are embedded into the fiber 

of our company and intrinsically support an employee experience that 

lends itself to retaining our workforce. By supplementing these values with 

opportunities to learn and grow, we are consistently able to meet our business 

goals year after year. 
RAJEEV GOEL
Co-Founder and CEO
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INTRODUCTION
The accelerated movement of diverse talent across the PubMatic ecosystem 

is a unique benefit we can offer our employees. Our commitment to employee 

development, in the form of customized learning opportunities and real-world 

business experience, combined with our policy of considering promotions at 

any time during the year, keep our employees engaged and thriving. 

 

This year’s Diversity & Inclusion report, our third annual report, will illustrate 

the success we have had in both hiring and developing diverse talent as 

well as the immersive programs we have rolled out in support of inclusion. 

The report will also feature a gender and ethnically diverse cross-section of 

employees who have been recognized as having a significant impact on our 

business throughout the past 18 months. These award winners will make the 

business case for diversity by citing the impact they have had on our clients 

and our business.  
LORRIE DOUGHERTY
Vice President, Human Resources

















At PubMatic, we provide pathways for upward mobility 

by investing in training and development opportunities 

to achieve greater balance at the more senior levels 

of our organization. We continue to strive for a more 

inclusive culture that rewards performance of all 

individuals while providing opportunities for growth 

and advancement among our internal talent pool.

DIVERSE COMPANIES 
DELIVER EXCEPTIONAL 
BUSINESS RESULTS

©  2 0 1 9  P U B M AT I C ,  I N C .  A L L  R I G H T S  R E S E R V E D D I V E R S I T Y  &  I N C L U S I O N  R E P O R T  2 0 1 9    /   1 0











NEW INITIATIVES TO INCREASE 
DIVERSITY & INCLUSION
NEW INITIATIVES SUPPORTING FEMALE ADVANCEMENT
In 2019, PubMatic launched “Joy In the Journey,” our in-house women’s 

leadership program featuring female leaders at PubMatic. It is designed to 

be a ‘Learn – Share – Connect’ series, where employees can glean insights 

from the journeys of our women leaders. Some areas of focus include: how 

they have reached their career stage, what were the challenges they faced 

and how they overcome them, and what were the life and career lessons 

learned along the way. The goal of these candid conversations is to provide 

informal mentoring by allowing all of our employees to get to know our 

female leaders in a more meaningful and personal way, taking with them 

some “lessons learned” that they may apply to their own careers. 

NEW INCLUSIVE CULTURE WORKSHOPS
Diversity, equity and inclusion immersion workshops were rolled out to our 

US and EMEA employees, with the goals of identifying and challenging our 

own unconscious biases, articulating the business case for diversity and 

inclusion for PubMatic, understanding micro-behaviors and their impact on 

colleagues and helping our senior leaders to develop their own inclusive 

leadership style and behaviors. 
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EQUAL PAY
PubMatic remains committed to not having a pay gap between men and 

women and across ethnicities by using external compensation data to 

ensure that every individual is paid fairly for the experience, skills and 

education they bring to the organization.  Offers to new employees are not 

based on what they have earned in the past but are informed by the market 

value of the position within our peer set, as well as the internal equity data 

from our employees. We also routinely monitor the compensation of all our 

employees to ensure that we are meeting our internal compensation goals 

and not lagging the market in any job category. 
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About PubMatic
PubMatic is a digital advertising technology company for premium content creators. The PubMatic platform empowers independent app 
developers and publishers to control and maximize their digital advertising businesses. PubMatic’s publisher-centric approach enables 
advertisers to maximize ROI by reaching and engaging their target audiences in brand-safe, premium environments across ad formats 
and devices. Since 2006, PubMatic has created an efficient, global infrastructure and remains at the forefront of programmatic innovation. 
Headquartered in Redwood City, California, PubMatic operates 13 offices and six data centers worldwide.

PubMatic is a registered trademark of PubMatic, Inc. Other trademarks are the property of their respective owners. 

Methodology 
We analyzed diversity and inclusion metrics by region, including US, EMEA, APAC (minus India), and India.1 Data included is for the first half of 

2019 (January 1, 2019 through June 30, 2019) and demographic percentages are based on first-half totals (as of June 30, 2019). Gender, race,2 

and ethnicity are the key demographics used to analyze the fairness of our hiring, promotion, and compensation practices. Race and ethnicity 

metrics were analyzed for the US, including representation of people of color (including Black and Latinx employees).3

Please note that this document may include inaccuracies or typographical errors, and is based on operational data that has not been audited 

or reviewed by a third-party. PubMatic does not intend to update the information contained in this document if any information or statement 

contained herein later turns out to be inaccurate.

1 India was separated out from the data analysis for certain items so as not to skew the data given the high concentration of employees in our Pune office.
2, 3 Information on race is obtained through voluntary self-reporting in hiring, as well as employment records and observer identification, in accordance with the guidelines of 
the U.S. Equal Employment Opportunity Commission (EEOC).
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