Adapt ADX is a Swedish publisher consortium consisting of six
of the country’s largest newspaper groups

THE STORY ADAPT ADX SELECTED
BEHIND THE SUCCESS PUBMATIC FOR 3 KEY REASONS

PubMatic’s unique publisher focus and ability
to bring demand from all parts of the world
to Sweden’s growing digital media market.

Adapt ADX's growing portfolio of cross-platform
assets required a partner with cross-platform
programmatic experience.

PubMatic’s extensive experience in private
marketplaces (PMPs) was attractive as Adapt
ADX was looking to monetize its high-quality,
audience-based inventory through PMPs.



Matic

A TAILORED APPROACH
TO PRIVATE MARKETPLACES

PubMatic’s deep experience in programmatic advertising,
supported by robust customer and technical service,
enabled Adapt ADX to hit the ground running upon
implementation. Adapt ADX's previous SSPs were unable
to deliver PubMatic’s level of service.

Adapt ADX's sales team are able to easily and seamlessly
input deals into PubMatic’s platform, and receives deal
management support from PubMatic.

More recently, Adapt ADX has worked closely with
PubMatic to develop the ability to sell different ad
formats within the same tag.

SUCCESS BY
THE NUMBERS

Nine months after a successful partnership with PubMatic,
Adapt ADX has seen positive results. Programmatic
revenues have increased 20% since implementation

in June 2015, and average CPMs have increased 10%

in that time, across both desktop and mobile.

Additionally, its PMP set up has helped monetize its
valuable, high-quality inventory at scale. Since PubMatic
implementation, Adapt ADX's PMP revenues have
increased 110%, and its average CPMs have risen 95%.



