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Web Site AdPrice Changes by Size

PubMatic’s AdPrice Index reveals there was a 0.7 percent drop 
across all aggregated Web sites. Large Web sites (more than 100 
million page views each month), however, fared much better than 
their medium and small counterparts with a 16 percent gain from 
the previous month.

Medium sized Web sites (between 1 million and 100 million page 
views per month) showed a less than 1 percent difference in 
pricing from April to May – they remain at an average 33 cent 
eCPM. Small Web sites (less than 1 million page views per month) 
showed a 12 percent drop from the previous month going from 
$1.29 to $1.13 average eCPM.

Subscribe to monthly updates of the PubMatic AdPrice Index by going to www.adpriceindex.com and registering your email address.

Web site Ad Price Changes by Vertical

 The biggest surprises this month came from the social network and 
gaming verticals.  Social networks showed a very sizable 66 percent 
average eCPM increase going from 19 cents in April to 32 cents in 
May.  While this is an increase from April, this is still not back to as 
high as the March average.  Gaming also experienced a strong surge, 
with the vertical’s average eCPM increasing 51 percent.  In April the 
gaming average eCPM was 66 cents and in May the average eCPM 
was $1.00. 

The entertainment vertical had a modest 11 percent drop, going 
from an average eCPM of 33 cents in April to 29 cents in May.  While 
online news has one of the highest ad pricing of all verticals, they 
also experienced a similar drop of 13 percent during the same 
period, going from an average April eCPM of  $1.30 to $1.10 in May.  

The PubMatic AdPrice Index is a broad-based measure of ad network pricing
information. It is based on anonymous data from over 3,500 publishers who
work with PubMatic for ad network and layout optimization services.

Key Findings

eCPM by Web site segment ($)

Large Websites   $0.21, +16% from April

Medium Websites   $0.33, Same as April

Small Websites   $1.13, -12% from April

Key Findings

eCPM by Web site segment ($)

Gaming    $1.00, +51% from April

Social Networks   $0.32, +66% from April

Entertainment   $0.29, -11% from April

Tech    $0.65, -22% from April

News    $1.10, -13%. from April
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The June PubMatic AdPrice Index indicates that the sputtering 
economy is still having an affect on the overall monetization of 
online advertising, while certain verticals, especially social 
networks and gaming, had a significant upswing in ad pricing.  
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AdPrice Index of Web Publishers by Size

               AdPrice Index of Verticals with Largest
One Month Variance

PubMatic is the world's first service that automates ad inventory 
decision making for Web publishers. Visit www.pubmatic.com for 
more information.
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The Data for the News vertical for March 2008 is not available.


